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Additional subsidy on Fortified fertilizers with Boron ‘Bn'=Rs.300 PMT &

with Zinc ‘Zn’ =Rs.500 PMT as per FCO
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Additional subsidy on Fortified fertilizers with Boron ‘Bn’=Rs.300 PMT &

with Zinc ‘Zn’ =Rs.500 PMT as per FCO
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Need for Implementation of NBS
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Need for Implémentation of NBS
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SUBSIDY ON FERTILIZER (Rs. in Crore)

YEAR IND. IMP. DECONTROLLED TOTAL
1980-81 170 335 405
1990-91 3730 659 4389
1992-93 4800 996 340 6136
1996-97 4743 1163 1672 7578
2004-05 10243 742 5142 16127
2005-06 10410 1094 5200 16704
2006-07(R) 11400 2704 8348 22452
2007-08(R) 16450 6606 16934 39900*
2008-09 (R)| 19517 10981 65351 95849**
2009-10(R) 14080 3948 34952 52980
\ 2010-11 15981 5500 28500 49981 /
\Includes 7,500 crore through bonds (:3500 ind+4000/deco.) /
** cludes 20,000 crore through bonds ( 3000 ind+17000 deco.) [",—Fm/
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Declining Crop Response to fertilizer
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Fertiliser Consumption v/s Foodgrain Production (Lakh MT)

250

n
Qo
o

[N
a
o

100 +

Food grain production (Mill. MT)

50 T

.
[62)
Fertiliser Consump.(N+P+K) Mill. MT

=&=Fertiliser Consumption

\ =& Food grain Production

REASONS FOR DECLINING CROP

RESPONSE RATIO
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Increasing Multi-nutrient Deficiency
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Extent of Multinutrient Deficiency
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Extent of Sulphur Deficiency
(TSI-FAI-IFA Project)
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NPK CONS./ha OF ARABLE LAND & AVG. YIELD OF

SELECTED CROPS : 2006
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MARKETING UNDER NBS
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CHALLENGES OF FERTILIZER

Role of Industry - Product
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Role of Industry — Product (contd..
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Role of Industry — Product (contd..
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Role of Industry — Price

Role of Industry — Price (contd.)
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Role of Industry — Placement
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Role of Industry — Promotion
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Role of Government
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Role of Government
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Benefit to the Farmers
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OGS 1.0

Agricultural Extension and fertiliser use promotion programmes are
an integral part of the IFFCO’s marketing activity. Programmes are
conducted through Field Officers who are PostGraduate / Doctrate in
Agriculture

Programmes undertaken are :

Balanced Fertilisation programmes

Adoption of villages for all round socio-economic
development

Farmers visit to-various-agriculturalinstitutes and research
farms

Farmers’ Meetings, Field Days and Crop Seminars
Static/Mobile Soil Testing Laboratories with Audio-visual aids

SOIL REJUVENATION & PRODUCTIVITY
ENHANCEMENT

16 villages adopted during May, 2009

Widespread deficiencies in Soil Samples) of N &P (> 90 %), K (42 to 90
% Low to medium), S (90 % either low or medium) and Zn (73 % either
low or medium)

Integrated Nutrient Management

Green manuring ( 200 ha) / Compost pits (489) / Use of Bio fertilisers
( 31500 packets of 200gm)

Supply of gypsum-1350 MT
Critical Input Package Pulse Kits & 248 Demonstrations

Result : Increase in farmers income between Rs 6373 / ha to Rs 20658 /
ha \with increase in area under pulses, oilseeds and green manure crop
and yield increase between 21-74 %. /

\ Crop diversification - Vegetables, Fruits, Oilseeds, Wheat etc.

Based-on-the-enhancement in-yield-and-income-of farmers,/Soil Healt
\ Improvement holds the vital key to enhance crop production. Based on
the demand of the farmers, the programme reach has been extended to

\ \122 villages.
/
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BIGHAPUR
BLOCK IN UNNAO

(uP)
Villages : 122
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